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THE FISHMONGERS

EMMA TEAL LAUKITIS, 25

CLAIRE NEATON, 26

The Laukitis sisters grew up in Alaska, working summers on their dad’s commercial fishing boat in 
the Aleutian Islands. While in college in 2012, the pair launched Salmon Sisters, an online shop selling 
nautical-inspired apparel (think hoodies and tees with hand-drawn anchors and ships), plus flash-
frozen shipments of wild halibut and salmon. In July, they joined the growing number of businesses 
redirecting profit toward social causes when they began donating a can of wild seafood to the Food 
Bank of Alaska for every product sold. Their initial contribution: 14,688 cans. “We want to support 
fishermen and those who are hungry,” says Laukitis. —MEGAN MICHELSON
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Kristin Gates didn’t 
plan on a career as an 
Arctic explorer. But after 
graduating from college, 
the New York native 
worked as a dog musher 
in Alaska, and she found 
herself unable to return 
to a normal job. “How 
could I work in an office 
after that?” says Gates. 
In 2013, at 26, she be-
came the first woman to 
traverse Alaska’s Brooks 
Range solo, bushwacking 
and pack-rafting 1,000 
miles. This summer she 
and a team of filmmak-
ers crossed 350 miles of 
Alaskan Arctic via pack 
raft for Paving Tundra, a 
2017 documentary that 
spotlights a controver-
sial proposal to build a 
road through the Brooks 
Range for mining opera-
tions. Next year, Gates 
and an all-woman team 
will set out on the first 
expedition to snorkel 
Canada’s Northwest 
Passage near the Arctic 
Circle to study climate 
change and rapidly melt-
ing sea ice. Says Gates, 
“Wilderness is a resource 
in itself because it is so 
rare.” —M.M.

THE EXPLORER

KRISTIN 
GATES, 29
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THE CONSCIOUS CAPITALISTS

Mike Cangi, 28
Brian Linton, 29
The concept behind 
Philadelphia outfitter 
United by Blue, founded 
by Brian Linton and  
Mike Cangi in 2010, is 
simple. For every pro d-
uct sold—whether that’s 
a pair of bison-down 
socks, an enamel mug, 

a profit—in 2011. “The 
business of the future is 
the one that finds a way 
to grow while also leaving 
the world a better place,” 
says Linton. Since the 
company’s launch, United 
by Blue has opened four 

or a recyclable tote bag—
United by Blue removes 
a pound of trash from 
a beach somewhere in 
the U.S. The company 
received its B Corporation 
designation— meaning 
that doing good is as im-
portant to it as earning 

storefronts—two in 
Philadelphia, one in  
New York City, and one 
on the Jersey Shore—
and organized over 170 
cleanups, collecting more 
than 350,000 pounds of 
garbage. —M.M.

ONE-SENTENCE RÉSUMÉ
JOHN JOHN FLORENCE, 23

A lot of people have been called 
the next Kelly Slater—but he’s 
the one who deserves it. 


